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THE	
  UNOFFICIAL	
  MAD 	
  GUIDE	
  TO	
  COMPELLING	
  CONTENT	
  



Let’s	
  Build	
  a	
  
paper	
  airplane…	
  

You’ve	
  got	
  2	
  minutes.	
  



Introducing: 
Samantha	
  Rufo	
  
President,	
  nxtConcepts,	
  Ltd.	
  

• 	
  20	
  years	
  markeEng	
  &	
  technology	
  experience	
  
• 	
  NOW	
  MarkeEng:	
  TradiEonal	
  markeEng	
  	
  
foundaEon	
  with	
  conEnual	
  learning	
  of	
  new	
  	
  
tools	
  and	
  methods	
  
• 	
  InteracEve	
  MarkeEng	
  focus	
  for	
  14	
  years	
  

Mad	
  Men	
  fan.	
  
Storyteller.	
  Speaker.	
  Tech	
  Geek.	
  Skier.	
  Beachcomber.	
  	
  
Curious.	
  Lover	
  of	
  Scotch	
  w/	
  a	
  Taste	
  for	
  Adventure.	
  	
  

Onlin
e	
  

Offline	
  



Agenda 
1.  Create	
  Shareable	
  Content	
  

•  Never	
  cry	
  over	
  spilled	
  milk	
  
•  For	
  every	
  problem	
  there’s	
  100’s	
  of	
  soluEons	
  
•  700	
  ways	
  to	
  spin	
  a	
  ski	
  report	
  
•  Do	
  something	
  well	
  &	
  people	
  will	
  noEce	
  

2.  Become	
  an	
  Ideaist	
  
•  CharacterisEcs	
  
•  Book	
  carrying	
  members	
  

•  Idea	
  Files	
  
3.  Get	
  out	
  of	
  your	
  rut	
  

•  You’re	
  in	
  a	
  rut,	
  admit	
  it	
  
•  Dare	
  to	
  be	
  different	
  

4.  Learn	
  How	
  to	
  See	
  
•  New	
  car	
  syndrome	
  
•  Looking	
  vs.	
  Seeing	
  
•  What’s	
  holding	
  you	
  back?	
  

5.  Become	
  a	
  Storyteller	
  
•  Teach	
  with	
  a	
  story	
  &	
  sell	
  with	
  subtleness	
  
•  Exercise:	
  50	
  topics	
  in	
  5	
  minutes	
  

6.	
  	
  	
  	
  Know	
  Your	
  Networks	
  (kind	
  of	
  like	
  
farming)	
  

•  Facebook-­‐plant	
  the	
  seeds	
  
•  Twicer-­‐feed	
  the	
  bird	
  
•  YouTube-­‐CulEvate	
  your	
  

channel	
  
•  Google+	
  -­‐	
  Crop	
  circles?	
  
•  Pinterest-­‐	
  Show	
  and	
  Tell	
  

	
  
7.	
  	
  	
  	
  12	
  Key	
  Take-­‐Aways	
  

•  Things	
  not	
  to	
  do	
  
•  Things	
  to	
  do	
  	
  



“AdverEsing	
  is	
  based	
  on	
  one	
  thing:	
  happiness.	
  	
  	
  And	
  you	
  know	
  what	
  happiness	
  is?	
  	
  
Happiness	
  is	
  the	
  smell	
  of	
  a	
  new	
  car.	
  It's	
  freedom	
  from	
  fear.	
  It's	
  a	
  billboard	
  on	
  the	
  	
  
side	
  of	
  the	
  road	
  that	
  screams	
  reassurance	
  that	
  whatever	
  you	
  are	
  doing	
  is	
  okay.	
  	
  
	
  
~	
  Don	
  Draper	
  



7	
  Years	
  of	
  Winters	
  
100	
  day	
  average	
  season	
  
	
  
=	
  700	
  Daily	
  Ski	
  Reports	
  



Over 700 Ways to Say the  
Same Thing:  
Daily Ski Report 

Opening	
  Day-­‐	
  
My	
  introducEon	
  



Over 700 Ways to 
Say the  
Same Thing:  
Daily Ski Report 

Escape	
  to	
  Skiing	
  



Over 700 Ways to Say the Same Thing: Daily Ski Report 

Leaving	
  Me	
  



Over 700 Ways to 
Say the  
Same Thing:  
Daily Ski Report 

ResoluEons	
  or	
  Excuses?	
  



Over 700 Ways to 
Say the  
Same Thing:  
Daily Ski Report 

Clerdy	
  Pile	
  



Over 700 Ways to 
Say the  
Same Thing:  
Daily Ski Report 

Worst	
  Day	
  



Over 700 Ways to 
Say the  
Same Thing:  
Daily Ski Report 

I	
  Love	
  the	
  80’s	
  



Over 700 Ways to 
Say the  
Same Thing:  
Daily Ski Report 

Escape	
  to	
  Skiing	
  



Over 700 Ways to 
Say the  
Same Thing:  
Daily Ski Report 

Final	
  Farewell	
  



Engagement	
  Before	
  there	
  was	
  Engagement	
  



Tell	
  yourself	
  everyday	
  that	
  you	
  
are	
  a	
  font	
  of	
  ideas,	
  that	
  ideas	
  
shoot	
  forth	
  from	
  you	
  like	
  a	
  
snow	
  gun.	
  
	
  
Then,	
  one	
  day	
  they	
  will.	
  



Become	
  an	
  Ideaist	
  



"You	
  know	
  what?	
  I	
  have	
  good	
  ideas.	
  In	
  fact,	
  I	
  
used	
  to	
  carry	
  around	
  a	
  notebook	
  and	
  a	
  pen,	
  just	
  
to	
  keep	
  track.	
  
	
  
~	
  Pete	
  Campbell	
  



Do	
  you	
  have	
  an	
  idea	
  file?	
  



I	
  do.	
  
	
  
Lots	
  
of	
  	
  
them.	
  



How	
  big	
  is	
  
your	
  ski	
  
file?	
  



Get	
  out	
  of	
  your	
  rut.	
  



Do	
  you…	
  
	
  

q  Get	
  up	
  the	
  same	
  Eme	
  every	
  day?	
  

q  Buy	
  the	
  same	
  things	
  at	
  the	
  supermarket?	
  

q  Watch	
  the	
  same	
  TV	
  programs?	
  

q  Wear	
  the	
  same	
  clothes	
  over	
  and	
  over	
  again?	
  



Do	
  something	
  different	
  (to	
  kick-­‐start	
  your	
  creaEvity)	
  
Ø  Read	
  a	
  book	
  you	
  normally	
  would	
  not	
  have.	
  

Ø  Study	
  LaEn,	
  Greek,	
  or	
  Chinese.	
  

Ø  Order	
  something	
  in	
  a	
  restaurant	
  without	
  knowing	
  exactly	
  what	
  it	
  is.	
  

Ø  Read	
  a	
  children's	
  book.	
  

Ø  Read	
  a	
  magazine	
  you’ve	
  never	
  heard	
  of.	
  

Ø  See	
  a	
  movie	
  you	
  think	
  you’ll	
  dislike.	
  

Ø  Touch	
  the	
  bark	
  of	
  3	
  trees	
  in	
  your	
  neighborhood.	
  	
  Learn	
  to	
  idenEfy	
  by	
  touch	
  only.	
  

Ø  Go	
  to	
  lunch	
  with	
  someone	
  different.	
  

Ø  Listen	
  to	
  music	
  you	
  don’t	
  like.	
  

Ø  Visit	
  a	
  museum	
  you’ve	
  never	
  been	
  to.	
  

Ø  Drive	
  a	
  different	
  way	
  to	
  work.	
  



Learn	
  how	
  to	
  see.	
  



What	
  color	
  were	
  the	
  glasses	
  
on	
  the	
  previous	
  page?	
  



The	
  New	
  Car	
  Syndrome	
  





Looking	
  vs.	
  Seeing	
  



You	
  are	
  a	
  writer.	
  	
  Yes,	
  you!	
  



If	
  I	
  can	
  do	
  it…	
  





























”Story's	
  macer	
  here.”	
  
	
  
~	
  Don	
  Draper	
  





"Just	
  think	
  about	
  it	
  deeply,	
  then	
  forget	
  it...then	
  
an	
  idea	
  will	
  jump	
  up	
  in	
  your	
  face.”	
  
	
  
~	
  Don	
  Draper	
  



Name	
  50	
  topics	
  for	
  your	
  social	
  
media	
  content	
  calendar	
  in	
  	
  
5	
  minutes.	
  	
  	
  



MSAA	
  Session	
  Topic	
  Ideas	
  
Season	
  pass	
  sale	
  
Condo/home	
  ownership	
  –	
  how	
  to	
  &	
  why	
  
Future	
  plans/projects	
  
Golf	
  specials	
  
Bar	
  entertainment	
  
Info	
  on	
  rentals	
  (fees)	
  
Trivia	
  and	
  contests	
  
Other	
  opEons	
  –	
  cross	
  country	
  
Other	
  opEons-­‐Snowshoeing	
  
Soup	
  of	
  the	
  day	
  
Races-­‐info	
  
Races-­‐result	
  
Adventures	
  of	
  going	
  on	
  a	
  trip	
  
What’s	
  new	
  
Terrain	
  park	
  set	
  up	
  
Retail	
  specials	
  
Grooming	
  info	
  
Lesson	
  experiences	
  
Signs	
  of	
  snowmaking	
  series	
  
Bring	
  a	
  Friend	
  program	
  –	
  how	
  it	
  works	
  
Ski	
  and	
  Snowboard	
  Month	
  –	
  how	
  to	
  join	
  in	
  
Why	
  go	
  with	
  a	
  pro	
  &	
  stay	
  married/friends	
  
Crowd	
  sourcing	
  –	
  bring	
  a	
  group	
  together	
  

Rail	
  Jam	
  details	
  –	
  how	
  to	
  do	
  or	
  watch	
  
Family	
  fun	
  night	
  
History	
  of	
  the	
  area	
  –	
  1	
  fun	
  fact	
  a	
  day	
  
Current	
  specials	
  
Staff	
  –	
  highlight	
  
How	
  to	
  properly	
  fit	
  gear	
  
Opening	
  day	
  info	
  
Preparing	
  for	
  opening	
  day	
  
Warm	
  up	
  exercises	
  
Highlight	
  guest	
  experiences	
  
Tubing	
  opEons	
  
Banquet	
  info	
  
Tue	
  up	
  specials	
  
Demo/ski	
  equipment	
  opEons	
  
Why	
  use	
  a	
  helmet	
  
Kids	
  programs	
  –what	
  makes	
  them	
  unique	
  
Photo	
  contest	
  –	
  funny	
  pics	
  
Ski	
  school	
  –	
  learn	
  to	
  ride	
  
Ski	
  school	
  –	
  highlight	
  instructor	
  stories	
  
Safety	
  messages	
  and	
  how	
  they	
  apply	
  
Highlight	
  best	
  places	
  runs	
  to	
  get	
  away	
  
Snowfall	
  totals	
  and	
  what	
  they	
  mean	
  
Recent	
  trail	
  openings	
  and	
  what	
  you	
  will	
  see	
  
Available	
  apps	
  &	
  why	
  to	
  download	
  
Secret	
  spots-­‐powder	
  stashes	
  
It’s	
  snowing	
  –	
  how	
  to	
  get	
  here	
  fast!	
  



Know	
  your	
  Networks	
  

(Think	
  of	
  it	
  like	
  farming)	
  

“We	
  use	
  Facebook	
  to	
  schedule	
  the	
  protests,	
  
Twicer	
  to	
  coordinate,	
  and	
  YouTube	
  to	
  tell	
  the	
  
world…"	
  -­‐AcEvist	
  in	
  Cairo,	
  Egypt,	
  March	
  2011	
  



Plant	
  the	
  seeds	
  –	
  grow	
  your	
  fans	
  



Meet Greg 

•  Between the age of 30-39 
•  Has a lot of friends 
•  Uses the web regularly  
•  Enjoys outdoor activities 
•  Is the perfect person to 

spread the news about 
the Bring A Friend 
Program. 



Feed	
  the	
  bird	
  -­‐	
  breadcrumbs	
  

•  Be	
  thought	
  provoking	
  
•  Be	
  insighuul	
  
•  Be	
  newsworthy	
  
•  Be	
  short	
  
•  Be	
  a	
  linker;	
  to	
  longer	
  more	
  detailed	
  

info.	
  



CulEvate	
  your	
  Channel	
  

•  Create	
  content,	
  not	
  commercials	
  
•  Harness	
  the	
  power	
  of	
  sight,	
  sound,	
  and	
  moEon	
  
•  Tell	
  your	
  story	
  –	
  people	
  sell	
  brands,	
  brands	
  don’t	
  sell	
  brands	
  
•  EVERY	
  video	
  finds	
  an	
  audience	
  
•  You	
  don't	
  always	
  have	
  to	
  make	
  video,	
  you	
  can	
  inspire	
  others	
  or	
  curate	
  

	
  



Crop	
  Circles?	
  

•  Be	
  visual	
  
•  Offer	
  exclusive	
  content	
  
•  Tell	
  the	
  story	
  of	
  your	
  company	
  	
  

(yes,	
  you	
  can	
  even	
  highlight	
  products	
  and	
  services)	
  
•  More	
  circles	
  =	
  higher	
  visibility	
  in	
  search	
  results	
  

	
  



Show	
  and	
  Tell	
  
•  Add	
  a	
  “Pin”	
  bucon	
  to	
  your	
  website	
  
•  Crowd	
  source	
  
•  Your	
  boards	
  should	
  support	
  your	
  strategy	
  
•  Create	
  moments	
  
•  ParEcipate	
  in	
  conversaEons	
  
•  Use	
  #hashtags	
  in	
  descripEons	
  
•  Relate	
  to	
  a	
  lifestyle	
  that	
  can	
  be	
  achieved	
  	
  
	
  	
  	
  	
  	
  	
  by	
  skiing	
  or	
  snowboarding	
  with	
  you	
  
	
  



Before you Go 

 
………. 

 
12 key 

takeaways 
 

………. 



Things	
  good	
  social	
  media	
  writers	
  
don’t	
  do…	
  

•  Bad	
  content	
  like	
  random	
  quotes	
  
•  Statements	
  
•  Useless	
  updates	
  about	
  your	
  dinner	
  
•  Rants	
  about	
  nothing	
  	
  
•  RepeEEve	
  sales	
  or	
  markeEng	
  



ü Remember,	
  you	
  are	
  a	
  writer.	
  PracEce.	
  
ü Learn	
  to	
  ‘see’.	
  
ü Be	
  fascinaEng,	
  then,	
  so	
  will	
  your	
  wriEng.	
  
ü Use	
  visuals.	
  
ü Don’t	
  forget	
  calls	
  to	
  acEon	
  or	
  your	
  goals.	
  
ü Have	
  fun.	
  
ü Use	
  the	
  Content	
  Strategy	
  Cheatsheet	
  



The	
  conversaEon	
  doesn’t	
  end	
  
just	
  because	
  you	
  leave	
  the	
  room.	
  
	
  
~	
  Pete	
  Campbell	
  (to	
  Don)	
  



Download	
  the	
  presentaEon	
  online	
  
hcp://www.nxtConcepts.com	
  	
  

Thank you! 
Samantha	
  Rufo	
  

	
  
TwiNer:	
  @srufo	
  
Blog:	
  SamanthaRufo.com	
  
Facebook:	
  ‘nxtConcepts’	
  

	
  
888-­‐215-­‐0820	
  

#msaa 


