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Which	
  of	
  the	
  following	
  is	
  a	
  benefit	
  of	
  ecommerce?	
  

Lack	
  of	
  human	
  contact	
   Global	
  marketplace	
   Interna4onal	
  legisla4on	
  	
   Security	
  issues	
  

	
  	
   	
  	
   	
  	
   	
  	
  

Which	
  of	
  the	
  two	
  following	
  is	
  not	
  an	
  ecommerce	
  payment	
  system?	
  

Meta	
  tags	
   Payza	
   NoChex	
   e-­‐tailers	
  
	
  	
   	
  	
   	
  	
   	
  	
  

Which	
  of	
  the	
  following	
  is	
  not	
  a	
  customer	
  interface?	
  

Photo	
  descrip4ons	
   Social	
  media	
   Email	
   Live	
  Chat	
  

	
  	
   	
  	
   	
  	
   	
  	
  

The	
  most	
  effec:ve	
  E-­‐commerce	
  sites	
  have	
  

Complicated	
  checkout	
  processes	
   Mobile	
  friendly	
  design	
   Limited	
  content	
   None	
  of	
  the	
  above	
  

	
  	
   	
  	
   	
  	
   	
  	
  

Your	
  E-­‐commerce	
  site	
  should	
  never	
  give	
  informa:on	
  on...	
  

Site	
  security	
   Privacy	
  Policy	
   Number	
  of	
  visitors	
  to	
  the	
  site	
  

Type	
  of	
  database	
  being	
  used	
  to	
  
collect	
  informa4on	
  

	
  	
   	
  	
   	
  	
   	
  	
  

E-­‐commerce	
  sites	
  should	
  primarily	
  be	
  driven	
  by	
  

Technology	
   Management	
   Consumer	
  needs	
   Marke4ng	
  

	
  	
   	
  	
   	
  	
   	
  	
  

An	
  upsell	
  link	
  on	
  your	
  site	
  would	
  

Recommend	
  a	
  season	
  pass	
  for	
  daily	
  4ckets	
   Ask	
  for	
  a	
  dona4on	
  for	
  ski	
  patrol	
   Highlight	
  add-­‐on	
  op4ons	
  like	
  lessons	
   All	
  of	
  the	
  above	
  

	
  	
   	
  	
   	
  	
   	
  	
  

A	
  cross-­‐sell	
  hyperlink	
  on	
  a	
  travel	
  site	
  would	
  link	
  you	
  to	
  another	
  travel	
  
site.	
   	
  	
  

TRUE	
   FALSE	
   	
  	
   	
  	
  



Encryp:on	
  

Scrambles	
  customer	
  info	
   is	
  a	
  form	
  of	
  crema4on	
   is	
  an	
  Egyp4an	
  language	
   Acts	
  as	
  a	
  firewall	
  
	
  	
   	
  	
   	
  	
   	
  	
  
Which	
  is	
  not	
  an	
  online	
  payment	
  op:on?	
  

CurrentC	
   Google	
  Shopping	
   PayPal	
   Square	
  
	
  	
   	
  	
   	
  	
   	
  	
  

Bounce	
  rate	
  is	
  the	
  percentage	
  of	
  page	
  visits	
  where	
  the	
  visitor	
  leaves	
  
without	
  interac:ng.	
   	
  	
  

TRUE	
   FALSE	
   	
  	
   	
  	
  
	
  	
   	
  	
   	
  	
   	
  	
  
Conversion	
  rate	
  is:	
  

Percentage	
  change	
  in	
  monthly	
  e-­‐commerce	
  sales.	
  

Percentage	
  of	
  visitors	
  who	
  perform	
  
a	
  desired	
  ac4on.	
   Percentage	
  change	
  in	
  your	
  monthly	
  

visitor	
  count.	
   	
  	
  
	
  	
   	
  	
   	
  	
   	
  	
  

This	
  Web	
  site	
  feature	
  involves	
  tailoring	
  pages	
  to	
  individual	
  users'	
  
characteris:cs	
  or	
  preferences.	
  

Digital	
  SilhoueOes	
   Customer	
  Rela4onship	
  Management	
   Clickstream	
  Analysis	
   Personaliza4on	
  
	
  	
   	
  	
   	
  	
   	
  	
  

The	
  _____	
  regulates	
  and	
  enforces	
  privacy	
  standards	
  and	
  monitors	
  Web	
  
sites	
  to	
  ensure	
  compliance.	
  

Federal	
  Web	
  Site	
  Commission	
   Federal	
  Internet	
  Regulatory	
  Board	
  

Federal	
  Trade	
  
Commission	
  

Interna4onal	
  Web	
  Site	
  Regulatory	
  Board	
  

	
  	
   	
  	
   	
  	
   	
  	
  



The	
  Children's	
  Online	
  Privacy	
  Protec:on	
  Act	
  of	
  2000	
  regulates	
  the	
  online	
  
collec:on	
  of	
  personally	
  iden:fiable	
  informa:on	
  from	
  children	
  _____.	
   	
  	
  

under	
  age	
  13	
   under	
  age	
  10	
   under	
  age	
  16	
   under	
  age	
  12	
   	
  	
   	
  	
  

	
  	
   	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  

ApplePay	
  is	
  not	
  availble	
  to	
  be	
  used	
  on	
  websites.	
   	
  	
   	
  	
   	
  	
  

TRUE	
   FALSE	
   	
  	
   	
  	
   	
  	
   	
  	
  

	
  	
   	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  

Which	
  wearable	
  technology	
  op:on	
  does	
  not	
  exist?	
  

Google	
  Glass	
   Apple	
  Watch	
   Bitcoin	
  engagement	
  ring	
   Interac4ve	
  tex4les/wearable	
  clothing	
  

None	
  of	
  
the	
  above	
   All	
  of	
  the	
  above	
  

	
  	
   	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  

An	
  online	
  retailer	
  will	
  soon	
  have	
  30	
  minute	
  deliveries	
  for	
  $1	
   	
  	
   	
  	
   	
  	
  

TRUE	
   FALSE	
   	
  	
   	
  	
   	
  	
   	
  	
  

	
  	
   	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  

Using	
  remarke:ng,	
  you	
  can	
  have	
  your	
  ads	
  appear	
  on	
  guests	
  devices	
  on	
  
sites	
  like	
  Facebook.	
   	
  	
   	
  	
   	
  	
  

TRUE	
   FALSE	
   	
  	
   	
  	
   	
  	
   	
  	
  

	
  	
   	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  

Video	
  descrip:ons	
  lead	
  to	
  lower	
  than	
  average	
  sales	
  since	
  they	
  are	
  
disctrac:ng.	
   	
  	
   	
  	
   	
  	
  

TRUE	
   FALSE	
   	
  	
   	
  	
   	
  	
   	
  	
  

	
  	
   	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  

Responsive	
  design	
  increases	
  online	
  traffic	
  and	
  sales.	
   	
  	
   	
  	
  

TRUE	
   FALSE	
   	
  	
   	
  	
   	
  	
   	
  	
  





























TOP	
  7	
  ECOMMERCE	
  TRENDS	
  FOR	
  2015/16	
  

•  Mobile-centric strategies 

•  Social commerce and personalized marketing  

•  Wearable technology 

•  Combining Content + Commerce 

•  Focusing on video 

•  Mastering total remarketing 

•  Speed, accuracy and compliance at checkout 



MOBILE-­‐CENTRIC	
  STRATEGIES	
  

•  Screen shifting 
•  Responsive design 
•  Easy payment options 
•  Streamlined shopping 



SOCIAL	
  COMMERCE	
  &	
  PERSONALIZED	
  MARKETING	
  	
  





WEARABLE	
  TECHNOLOGY	
  



COMBINING	
  CONTENT	
  +	
  COMMERCE	
  



FOCUSING	
  ON	
  VIDEO	
  



MASTERING	
  TOTAL	
  REMARKETING	
  



SPEED,	
  ACCURACY	
  AND	
  COMPLIANCE	
  AT	
  CHECKOUT	
  



WHAT’S	
  NEXT	
  NOW	
  

•  Carts accepting Apple Pay or Similar options 

•  Triggered emails based on actions or timelines 

•  Abandoned recovery checkout (emails with links) 

•  Multilingual 

•  Sell through social networks-Facebook, Pinterest, etc 

•  Seamless integrations with Accounting systems 







https://www.shopify.com/?ref=nxtconcepts 











Download	
  the	
  presenta4on	
  online	
  
hOp://www.nxtConcepts.com	
  	
  

Connect with Me! 
Samantha Rufo 
President, nxtConcepts, Ltd 
 
Email:   sam@nxtconcepts.com 
 
Homepage:  nxtconcepts.com 
Blog:   samantharufo.com 
 
Facebook:  facebook.com/nxtconcepts 
Twitter:   @srufo  @nxtconcepts 
LinkedIn:  linkedin.com/in/srufo	
   
 

#sanypsaa14	
  


