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nxtconcepts

A forward thinking, non-traditional agency.

creative thinkers | brand enhancers
strategic planners |results obsessed

Created with 50% human content.
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AGENDA

1 You Choose

Get Started
slido.com

#Fwhatsnxt




Today'’s Topics

Top 5 determine the
Session today.

Choose the topics and direction of the session today.
Using your phone and Slido, please vote on which 5 of
the 8 topics you would like to pursue today.

Still interested in the other 3 topics? No worries! Just
join the webinar’s on the first Friday’s of Oct, Nov, and
Dec at 11lam. Visit nxt.ski for details.

QChanging Face of Social Media
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What topics would like like today? Please rank.

The Impact of Social Media Today
-

Is your Social Marketing Popping or Passe?
.

Top 10 Ways you Should be Managing Social Media
-

How to Build Fresh Social Content that is Relevant and Engaging.
-

The Best ways to Manage and Excel at Reviews.
@

Making Sense of Analytics for better Decisions

Budget Benchmarking
-

Predictions for Digital Marketing in 2024,
@



AG EN D A Changing Face of Social Media‘?‘

1. The Impact of Social Media Today

2. Is your Social Marketing Popping or Passe?

3. Top 10 Ways you Should be Managing Social Media
4. How to Build Social Content

5. How to Excel at Reviews




THE IMPACT OF

SOCIAL MEDIA TODAY
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Meet Social Media

Social media as we know it today is
about 25 years old.

Relatively a young person, but it has
already had a major impact on the
world.
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Increased Connectivity

Makes it easier than ever to stay
connected with friends and family,
regardless of where they live in the world.

Access to Information

We have vast amounts of information
from all over the world at our finger tips.
We are able to stay informed about
current events, learn new things, and
research topics of interest.

Amplification of Voices

Provides a platform to share thoughts
and ideas and has given a voice to
marginalized groups who have
historically been underrepresented in
the media.

Building Communities

Build and maintain communities of people
who share common interests for support,
networking, and collaborating on projects.
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Spread of Misinformation
Social media platforms are often used to

spread misinformation and disinformation.

Cyberbullying and Harassment

Can be used to bully and harass others.
This can have a devastating impact on
victims' mental and emotional health.

Addiction

Spending too much time on social media
can lead to problems such as sleep
deprivation, social isolation, and
decreased productivity.

Mental Health

Studies have shown that heavy social
media use can be linked to negative
mental health outcomes such as
depression, anxiety, and loneliness.
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Social Media Policy

Provide expectations for employees when
using social media responsibly on behalf
of the company.

Listen & Engage Tips for businesses on how to

Use social media to listen to your use social media responsibly

customers and to address their
concerns. Be responsive to customer

feedback.

Authentic & Transparent

People can spot a fake from a mile away,
so it's important to be genuine in your
social media interactions.

Audience Mindfulness

Think about who you're trying to reach
with your social media posts, and tailor
your content accordingly.




Social Media has become an essential tool for businesses
of all sizes to connect with customers, promote products &
services and build brand awareness.

Behaviors Consumers Want From Brands on Social

Honest 86%

Friendly

83%

Helpful

78%

Funny 72%

Trendy 43%

Politically Correct

§

Snarky 33%

sproutsocial.com/Incox
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Increased Reach

With over 4.6 billion active social media users
worldwide, businesses have the potential to
reach more people than ever before.

Targeted Marketing

Can target marketing to specific demographics,
interests, and behaviors to reach the ideal
customer and avoid wasting time and money.

Customer Relationships

A way to connect with customers on a personal
level. Businesses can use social media to
provide customer support, answer questions,
and resolve issues.



Influenced by social media
posts from friends

Liked socilal media page of
company for discounts
and offers

Made purchase based on
company's soclal media posts

Researched social networks
before making purchasing
decision

Likely to make a purchase
based on soclal media
referrals

Twitter users tweeted
product or company
recommendations

Changing Face of Social Media

Sales

Social media can be used to generate leads
and sales. Businesses can use social media to
promote their products and services, run
special offers and discounts, and direct
customers to their website
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Known for its commitment to

FOR THE ’
PLANET »

environmental sustainability.

Patagonia shares educational content about
environmental issues and encourages its followers to

take action to protect the planet.
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Known for driving social

justice for 30 years.

J
*sarecy

Uses social media to advocate for social change. The
company has used its platform to speak out against
racism, police brutality, and other important issues.

THE PLANET.

Find out more at UKSCN.org
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Today!

ey © 5 9. Known for its inclusive and

|%qun HUj’ "‘Ei;)L  “ bOdY{XB”WGCXNﬂpOKNB

(R0 ST
Dove

Dove shares images and videos of people of all
shapes and sizes, and encourages its followers to
celebrate their own unique beauty.
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gepro @ -+ Follow
Reddit-h

QQPP'OO-"\RTO of T’lf:*”?l:,_' resn air -
wiln the besl lriend @ YCoePioFanily
E'Iuar:‘TL:-r @gregtilms + #GoProHEROS
Tell compelling stories through
s social media to show consumers
_ B how they can also share their
) ' azzaj Who let the doge ot @& . . o
. KIS e unigue views through video and

photography.

& e 2 For each social media platform, GoPro is strategic
OOV N about the type of content they publish. Every post is
76,550 likes catered to the audience on its respective platform,
- resulting in maximum engagement.
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IS YOUR™ MARKETING

POPPING OR PASSE?



1. What decade saw the rise of catchy jingles?

1970's
0%

1980's
0%
1990's
0%
2000's
0%
2010's
0%

2020's
0%

Participants can vote at slido.com with #whtsnxt
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1970’s

The Rise of Television

Advertising

Television became a dominant medium for
marketing during the 1970s. Advertisers started
creating catchy jingles, memorable slogans, and
engaging commercials to capture audience
attention.

Coke - Teach the World to Sing
https://www.youtube.com/watch2v=ib-Qiyklg-Q&t=55s

Charmin - Don’t Squeeze!
https://www.youtube.com/watch2v=gMByJGGJCS8I

Life Cereal - Mikey likes it
https://www.youtube.com/watch2v=UIEcUiBhwal

Bounty - Rosie & the quicker picker upper
https://www.youtube.com/watchev=JgAsWafQPQs



https://www.youtube.com/watch?v=ib-Qiyklq-Q&t=55s
https://www.youtube.com/watch?v=gMByJGGJC8I
https://www.youtube.com/watch?v=UlEcUiBhwaI
https://www.youtube.com/watch?v=JqAsWgfQPQs

A
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Marketing Characteristics

» Outdated gender roles
Relied on outdated gender roles. For example, women were often portrayed as housewives and mothers, while men

were portrayed as breadwinners and heads of households.

» Focus on product features
Focused on product features rather than benefits. This means that marketers would focus on telling consumers about

the features of a product, rather than how those features could benefit the consumer.

» Use of stereotypes
Used stereotypes to sell products. For example, African Americans were often portrayed as athletes or musicians, while

Hispanic Americans were often portrayed as gardeners or housekeepers.

> Lack of diversity
Marketing in the 1970s often lacked diversity. This means that marketers rarely targeted their products to minority

groups or people with disabilities.

» Use of hard sell tactics
Often relied on hard sell tactics, such as high-pressure sales pitches and scare tactics. However, these tactics can now

be seen as aggressive and pushy.



2. What decade did personalized marketing start?

Participants can vote at slido.com with #whtsnxt

Changing Face of Social Medi
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1980’s

Direct Marketing and

Came Bovy.
More Tun

Database Marketing

than a ferret

The 1980s saw the growth of direct marketing techniques, \

. . . . 9 \down your
such as direct mail campaigns and telemarketing. The use of »,
customer databases allowed for targeted and personalized R N ~ TrOUSers.

marketing messages. | :
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Marketing Characteristics

> Bright colors and bold fonts
Ads in the 1980s often used bright colors and bold fonts to grab attention. This type of design can no
appear dated and unprofessional.

» Cheesy special effects
Used cheesy special effects, such as neon lights, lasers, and spinning logos. These effects can now
appear outdated and silly.

» Over-the-top claims
Made over-the-top claims about their products. For example, an ad for a new car might claim that it
could make you look and feel 10 years younger. These claims can now appear untrustworthy and
deceptive.

» Unrealistic depictions of people and products
Featured unrealistic depictions of people and products. For example, an ad for a new shampoo might
show a model with perfect hair, even though the shampoo is unlikely to produce such results. These
depictions can now appear misleading and inauthentic.

» Airbrushing Youdont have et et this beautiful body
You just neex ALKEE L
Airbrushing and other special effects were also popular in 1980s marketing. This type of marketing skl s 0.t s b

was designed to make products and services look more appealing and glamorous. Agmvll Bunldsb(‘amﬁllbody

- S Atk S bt e Panane b S o b |




3. What decade saw the birth of digital marketing?

Participants can vote at slido.com with #whtsnxt

Changing Face of Social Medi
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1990’s

Emergence of Digital

Marketing

With the advent of the internet, the 1990s marked the
beginning of digital marketing. Websites, email marketing,
and banner ads provided new avenues for reaching
audiences and targeting specific demographics.




Marketing Characteristics

» Clip art and stock photos
Marketing stuck in the 90s often uses clip art and stock photos. This type of
marketing can appear outdated and unprofessional.

» Generic fonts and templates
Often uses generic fonts and templates. This type of marketing can appear
unoriginal and uninspired.

» Lack of focus
Marketing stuck in the 90s often lacks a focus on customer experience. This type of
marketing is more focused on making sales than on building relationships with
customers.

» Jingle and catchy slogans
Jingles and catchy slogans were also popular in 1990s marketing. This type of
marketing was designed to get stuck in consumers' heads and make them more
likely to remember the products and services that they are advertising.

Changing Face of Social Media
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4. What decade did mobile marketing take off?

1970's
0%

1980's
0%
1990's
0%
2000's
0%
2010's
0%

2020's
0%

Participants can

vt
\J )
VOLE

at slido.com with #whtsnxt
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5. What decade did Facebook, Twitter, and YouTube let
marketers start creating viral campaigns and business
branding?

1980's
0%

1990's
0%

2000's
0%

2010's
0%

2020's
0%

Participants can vote at slido.com with #whtsnxt
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2000's

Rise of Social Media and

Mobile Marketing

What's my bag?

Social media platforms like Facebook, Twitter, and YouTube ) “ o AR
gained popularity in the 2000s. Marketers started leveraging )t‘ o

these platforms to engage with consumers, create viral
campaigns, and generate brand awareness. Mobile
marketing also became significant with the increasing
adoption of smartphones.

strong. SOl Can

il
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Marketing Characteristics

» Over the top design
Marketing in the 2000s was often characterized by its over-the-top design. This included things like
using bright colors, bold fonts, and lots of graphics.

> Bevel and emboss effect
The bevel and emboss effect was a popular way to add a sense of depth and dimension to text and
images in the 2000s. However, it is now considered to be dated and unprofessional.

» Comic Sans font
Comic Sans font was another popular choice for marketing materials in the 2000s. However, it is now
considered to be unprofessional and unsophisticated.

» Flash animation
Flash animation was a popular way to create interactive and engaging marketing content in the
2000s. However, it is no longer supported by most browsers, so it is important to avoid using it in your

YOU AN

marketing materials. 10% OFF
» Pop-up ads E -

Pop-up ads were a common way to advertise online in the 2000s. However, they are now considered

to be annoying and disruptive, so it is important to avoid using them in your marketing campaigns.



6. What decade did big data, machine learning and Al let
marketers do personalized marketing and targeted ads?

1990's
0%

2000's
0%
2010's

0%

2020's
0%

Participants can vote at slido.com with #whtsnxt

Changing Face of Social Media @
0.0
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2010’s

Data-Driven Marketing

and Personalization

J
Shara a Coke wit! Share a Cokoe with

The 2010s witnessed a shift towards data-driven marketing.

Latoya .
Marketers began leveraging big data analytics, machine \ L T s | L ehareacoia
learning, and Al to gain insights into consumer behavior and

preferences. Personalized marketing experiences and
targeted advertising campaigns became more prevalent.
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Marketing Characteristics

» Overuse of stock photos
Marketing stuck in the 2010s often overuses stock photos. This type
of marketing can appear generic and unoriginal. Using
interchangeable stock photographs does not highlight the
uniqgueness of your brand and can be used by competitors. In
addition, using stock photography unfortunately often means that the
content doesn’t match real product representation.




Marketing Characteristics

» Liberal and cheeky
Remember the dark days of 2018 when KFC ran out of

fried chicken? While it can sometimes go a little south, it
can often humanize a giant corporation and make them
seem friendly with a sense of humor.

Changing Face of Social Media@
0‘0

> Inappropriate (Offensive)
The Pennsylvania Liquor Control Board pulled this ad in
2012 after a series of complaints that it blamed the victim
(and her friends) for date rape. It implies if a woman drinks,
she bears responsibility for being raped.

END UP MAKING -‘t;.
o A dwfw\fg‘?‘m | !
R e
|
- -- oY N = " |

AL
(e

Pennsylvania s Liqucr Centrol Board



7. What decade did Omnichannel marketing prevail?

2000's
0%

2010's
0%

2020's
0%

Participants can vote at slido.com with #whtsnxt

Changing Face of Social Medi
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2020’s

Omnichannel Marketing

and Customer Experience

In the current decade, marketers are focused on delivering
consistent and seamless experiences across multiple
channels, including digital, social media, mobile, and
offline.

Customer experience and engagement have become key
priorities, with brands emphasizing personalized interactions
and building long-term relationships.



Marketing Characteristics

» Qutdated social media platforms
Some social media platforms, such as Vine and Google+, have become obsolete, but some
businesses still use them to market their products or services. In addition, having a social
account that hasn’t been updated in years will make the organization seem outdated and
out of touch.

» Use of irrelevant hashtags
Hashtags are a great way to reach a wider audience on social media, but it's important to
use relevant hashtags. Using irrelevant hashtags can make your marketing seem spammy
and unprofessional. Use reports to see best performing.

» Use of excessive emojis
Emojis can be a fun and engaging way to communicate with your audience, but using too
many emojis can make your marketing look unprofessional and childish.

> Use of clickbait headlines
Clickbait headlines are designed to grab attention and get people to click on your content,
but they can be misleading and frustrating for users. Using clickbait headlines can damage
your brand reputation and make your marketing seem untrustworthy.

» Humor in Messaging
The element of humor and creativity in your marketing can makes your audience relate to
the message and engage with you more. However, make sure you know your audience
and that they will be receptive.

Changing Face of Social Media@
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Doctor Drew 20
Tl very important] & Tolking abvut heavy subjects is o lus of ernodivig work, and

zz7 k2 draining. & You ara doing very well thaough. s2 [think chzt a litls rest o

rechargewould beagreatided! B@REOHEEEES @D D E & H @

OO POOCROOCPDODIODRERLODECROO
@@@@@@@G@@@@@@@@@C@@@Q@O@
29000000 SOPOPO
Goldman Sachs & L 4

@GolcmanSachs

How #millennials' life cholces will reshape the #econom

link.gs.comwugk &+ - 0.@1. 3 ::;:@C’OO
D10 - | Lolel X

(7174 9:26 PM - Mar 6, 2015 o

O 357 people are talking about this >
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NXT STEPS  worene

» Omnichannel Marketing
Instead of thinking of a desktop experience, a mobile experience, a tablet experience, and
an Apple Watch experience, we'll need to pursue one, holistic approach — an omni-
channel experience that customers can use whenever they want.
. . . DIARY OF A
# Start with your website and social Pﬂléugl{_gg s
You don’t need to be everywhere all at once; you’ll get there in time. Ensure that you're | S T
posting consistently and engaging with users who reach out to you via those channels.
Delete unused accounts.
#» Use software
A shared inbox can be useful for this; putting your social messages, emails, and chat
threads into one place.
» Photo and Video Budgets
Only use stock photos and video is you have no other choice. Work to get new media that
can be used across all campaigns and channels (horizontal and vertical).

.stmr DISHEY:  PEIRSOTRMGL  MOMES  510F MOM fesich Q

Hur i s alin ber bl A echoddon { Sanza ) e row
ERTEOg a8 D e




TOP 10 WAYS YOU SHOULD BE

MANAGING SOCIAL MEDIA
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Why consumers unfollow brands
on social media

49%
Pocr customer
service

49%
Poor quality of
product or service

45% 45%

Too many ads from
that brand

Irrelevant content

29%

Negative press

39%

. Privacy concerns

26%

. Corporate scandal

24%

Brands post too much

o ¢

sproutsocial - Sprout Soclal Index™ sproutsocial.comindex




Social marketers’ top
goals for social

70%

59%

48%

46%

45%

Increase brand
awareness

Sales/lead
generation

Increase community
engagement

Grow my brand’s
audience

Increase web
traffic

Changing Face of Social Media@
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Establish Campaign Goals

» Goals.
The first step to managing all social media is to set your
brand goals.

» Objectives.
Take some time to decide your objectives, and try to be as
specific as you can. Once done, determine how you can
measure those goals.
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Business objective

Awareness (these metrics
Grow the brand illuminate your current and Followers, shares, etc.
potential audience)

Engagement (these metrics
show how audiences are

interacting with your content)

Comments, likes,
@mentions, etc.

Turn customers into
advocates

Conversions (these metrics

Drive leads and sales  demonstrate the effectiveness Website clicks, email signups,

of your social engagement) e
Consumer (these metrics
Improve customer reflect how active customers  Testimonials, social media
retention think and feel about your sentiment, etc.

brand)
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Social Media Tools

» Manage multiple accounts, track engagement, and
analyze performance all in one place saving time
and effort.

Top 8

Social Media
» When content is shared on various platforms Marketing

simultaneously it helps to increase visibility and Tools

reach a larger audience q
"= FALCON.O

Hootsuite

%

Changing Face of Social Media
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Select profile(s) Your post Preview Ei U] . 4
| Sonnenberg Media Our holiday campaign starts today. You won't want to miss this. Get

all the details!

Anna Sonnenberg
Sonnenberg Medio

© # & B @

Sonnenberg Media

Sonnenberg Media Bi49%6 & 2n6 [ 196

Sonnenberg Medic

Drag images here
Or if you prefer...

Our holiday campaign starts today. You won't want to miss this. Get all

. the details!
Choose images to upload

OR Open Library .

. . b " i
OR @ Design with Canva ; @) send to mobile
: You can use this option to create stories, crop or filter your images on mobile

Select a mobile owner
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Be Where Your Audience Is

» ldentify the major platforms where your ideal
customers or prospects are active. This will help
you manage your time and create an effective
campaign.

» Use social listening to stay up-to-date on emerging
trends. Social listening allows you to uncover
conversations about your brand, keep a pulse on
iIndustry trends and learn more about your audience
In general.

» Consider using pre-existing analytics. You can
even conduct some proactive research, a survey,
and/or monitor online conversations to collect data.
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decisions on which platforms to focus
on most. It will also help you identify
the type of content that will be

GA4 Acquisition > Traffic acquisition report, set to “source” and filtered for social. beneficial to your audience.
A | Renortemmpmok QO+ Traffic acquisition: Session default channel group A - + (mi28 4y Feb9-Mar8,2023 v [ < A
@ leltinm
Life cycle A
= Acguisition 20K
Traffic acquisition 10K Paid Search _
- Display -
Overview K
‘/\/_\ )
Events = -
SR o Paid social brings in Organic social visitors are
® Organic Seach @ Dirzct @ Paid
S 47x more traffic 3x more engaged
Landing page Q, soclal ® Rows per page 10 120f2
* Monetization Sessicn default chennel group = + Sesgions Engaged Average Engaged Events per Engag
. TeSSIoNs engagement sessions per session
Retention time per user
User A P
: 223,531 §C.427 Om Q9%s 0.25 6.44 22.56%
* Demographics 12 67% o total 4.26% of total 2wy -54.08% Ayg -84.52% Ay -63.68% Avy -66.19%
* Tech 1 Peld Soclal 219,590 46,600 Om 08s 023 6.12 21.3%
2 Organic Social 4720 3176 Om Sy 086 2008 67 20%




Set Up an Editorial Calendar

» Keep your social media presence organized.
» Maximize your content’s reach.

» Use data to track progress and identify any
weak points to strengths in your plan.

ﬁChanging Face of Social Media
L

Social Media Calendar

Hf Main table = Gantt

Week 4

Data Week
TikTok series / Ep 2
Test plan

Go Skateboarding Day

Week 3

Mental health at work
World Productivity Day
Customer story

New feature announcement

(P Kanban +

Owner Publishing Date
- Jun 31
f Jun 28
m- Jun 21
§ Jun 19

Owner Publishing Date
a Jun 17

Jun 14

Jun

g
0
€s Jun 10

Publishing Status

X2 Integrate ‘MG ¢ Automate /2

Post goals Creative Format Files +

Y o T

ot 2

Publishing Status

In review

In review

Ready Publish

Post goals Creative Format Files

a0

Value Images

an
e -




» Fine-tune each of your posts for individual
platforms without jumping between sites.

» Schedule your posts to maximize
engagement, keeping you from constantly
posting in real-time.

» Avoid repetition, and ensure each post or
image gets the most reach as possible.

Social Profiles

- Fitter Today

Q Fitter Today L)

Client A
Client B
AW Boutique

FB groups

88 D
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UGC humanizes the brand on
social media
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45% of people will unfollow a
brand on social media if it's
too self-promoted.

UGC posts on social media have
a 35% higher engagement rate
than branded content.
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51% of consumers are more
likely to purchase from a brand
if they share their photo or video

on social media.

Changing Face of Social Media@
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User-generated Content (UGC)

» Highlighting user-generated content is a great way to shout
out your guests, while also supporting your social media
content strategy.

» Brand advocates - UGC can be used to advocate for a
business, and you can also feature content that relates to
your brand’s values or the lifestyle of your target audience.



Ask for content

barmethodwinterpark « Follow
Aspen, Colorado

LAl

barmethodwinterpark WHERE DO
YOUBAR?

Check out our @barmethoddrp
Instructor, Kelly, in beautiful
runner’s lunge form after hiking
Maroon Bells in Aspen, Colorado.

L

Do you have travel plans this
summner? Make sure barre is part of
your experience, take a photo in
your favorite barre pose, and use
#wheredoyoubar to be featured on
our page, or even the
@theharmethod page!

#thebarmethod #lovebarrewilltravel

Share often (don’'t forget to tag)

Changing Face of Social Media@
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bananarepuklic @ « Follcw e

baranarepublic @ @zassieaf cher
serving a red hot look in this
sLUMmMar max|

\Want 1o be in our feed? Show us
your styla—tag #lts3anane and
@oananzrapublic in your caption.

cassieaf sher Cne of my
favorite dresses eVer! @ O @

2 likes teply

fewreples (9)

nikifreer &% &8 =&

~

= like Reply
/-\ harmathadwintarnark #harre

© Qg A

59 likes

— YN raphes )

oad ]

£,951 likes




Marketing Analyfics

» Facebook, Instagram, X, YouTube, and TikTok offer

analytics with stats on follower growth, engagement,

most popular posts, and much more.

» Google Analytics and other website analytics tools
show the sources of your website traffic. You can
check both organic and social traffic to identify the
platforms that work best for your business.

» Monitor, adapt, track, repeat. Social media is ever-
changing, so your content and strategy will evolve
throughout the year too.

%

Changing Face of Social Media

How marketers use social data

56% 49% 43% 39% 33%
Understand their Develop creative Assess campaign Foster connection Support other
target audience content performance with consumers cdepartments

Bl .
31% 30% 23% 16%
Report results to Trend Measure Competitive
manager and team analysis ROI Insights

[

@ o




Engagement

Total Engogement

Engoagement rate per impression

"BETRE 818
28,375

40

29,251

0 21%

6 Reporting

» Social Media software can give you a big picture
view of all your networks and effectiveness of
organic and paid campaigns.

Per impression

Overview
Key performance melrics for the selecled penod,
2 Fars M [ngagam—en:

76K o 03 29K o 78%

Pald Impressions

Paid imprassicns

)
The total engagement is Organic impressicns
- -
29,251 interactions Viral imprassions
representing a variation of + 7.8% . .
compared t¢  Jan 8, 2023 - Jan 14, 2023 Total impressions

See sechion
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wme . ]
1.1 Imprassions W Brand awarsnass

1.4M o =55 15 o 75

« Qrganic Impressicns == Vral impressions

753,350
351,642
30,458

1,406,458

The total impressions are

1,406,458

representing a variation cf + 18.5%
cempared to Jan 8, 2023 - Jan 14, 2023



Changing Face of Social Media@

%

Automates
decisions

Al & Social Automation

» Always on

" Saves time and : . .
) Using saved or canned replies facilitates customer care

= money L : :
because they provide immediate solutions to common
questions or problems any time of the day or night.
B Creates real-time » FAQ template
o personalization Instead of posting or responding to every message provide

a templated response to common questions or problem

1 Increases return of
s investment (ROI)
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<{ Home File W Resize SM + m

o
E5 Text to Image © mnimate  Position

» Al powered marketing tools help with tasks such as creating personalized
content, optimizing your creative and predicting customer behavior.

Writing Assistant

Choose from @ veriety of Al-powared tones and formats to create more attractive posts €

/.: & Promotional

Discover Nike's groundbreaking lineup of yoga shoes! Enjoy optimal flexibility and comfort with every step

vou take. The perfect combination of form and function, Nike's yoaa shoes will take your practice to the next

level.
+ Add page
i i ) Createagain @
Are you satisfied with the result? (5 Ly
Tone Format
S——
& = - = e n & i
No Tone Funny Premotional Engaging Assertive Catchy Inspirational Shocking

Cant find what you're loo<ing for? Shcre your feedback here Cancel Send to Composer



Revisit your Content

» Repurpose

Don’t be afraid to recycle content strategically.
Instead of constantly coming up with fresh, relevant
ideas for every post, think about how you can
repurpose your best content.

» Performance

If you reuse the content you know works, it could
perform well on another network too.

hanging Face of Social Media

BENEFITS OF REPURPOSING CONTENT

Improve your Promote your

Engage more
customers

Save lots of
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Tweet about #WorldOceansDay

Get creative with old images

4 Pinnad Tweet

b!mﬂd]eﬂy‘ o .
sher Stasher ©:stlasherbac - 18m SN Youn NAM > @
Hapoy #workiOceansDay L * AR S — t I
-~

Ly BEN OR JERRY? benandjarrys @ Wa're celebrat ng

our 13rd birtnday by ghdng awsy 8
whale bunch of fres ica crsarm! B
Learn more and entsr 1or your charce
to win at thelnk now bio.

Cne Stasher bag helps preven: 260 single-use baggles f-cm 2ntering
our ocean and weterways. Sc you're saving the ocean with evey use
W Go you!

Rulzs:
hp:'fzsenjerrys.co/tinhdayru s

o

0 broo«iecaokia0803 My nareis
sadly not ken ar jerry. Rt you
QUYE are mescme,

» Reshare on different
networks by adjusting to
those networks.

aw JUY LIEM Re Yy

— Vi reclie (1)

. Insertnamahee38 Happy

Blalbh daic b ssi v w taBlabb v na

Qv [

44,635 likas
NAY S

@ Add & commnent...

~

Q 1 1 &
Instagram, they used the same image to talk about World

Oceans Day, but instead, they promoted a Live that they
would be hosting.

— Agorepuise BRTA 01
() ranang Schedule dates , @
- D SURIDE S S RSy have Hhate £ Sot, 342, 2022 0800 P
/—) stusherbag & Do, MOILE < T v —
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When In

Doubt, Use Visuals

» No matter what or where you post, visual content will
always work best! If more followers are what you want,
graphics and videos get more shares than text-based posts.

» Go to shots

“ A quick tour of your office, team photo, or videos
# Photos of happy customers

# Customer testimonials

# Photos from a recent event

# Behind-the-scenes photos/videos



Create a Routine

» Block off time on your calendar and dedicate it to
specific tasks or projects.

» A classic to-do list is always effective—whether it’s
using a physical planner or an iOS app.

» Think about which tasks are similar so you can strike
everything off your to-do list.

g’Changing Face of Social Media
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NXT STEPS wwcre

What were the What do
EE]Eé:Slg' resu(ljts of you want

esterday’'s
STATS s activitieys? i@ g%tod%%

Listen and
CHECK interact with
‘ MENTIONS R

Is all the FOLLOW Are there any
content LATEST sogig R\emngs In

ediaand
& REPLIES to youl ready tl?v %c?) INDUSTRY

TRENDS your industry?

MONITOR Who's talking

YOUR about you
4 BRAND _w‘ilt )<Iaut
MENTIONS tagging you?

H‘og\l'l‘r/v(izl(l) o Ierf CREATE Let the executives
MARKETING Y front of more A FOCUSSED know about your

work and your
PLAN people? REPORT achievements




HOW TO BUILD

SOCIAL CONTENT

INn a Content-Fatigued World




Ehe New Dok Eimes

For Gen Z, TikTok Is the
New Search Engine

Need to find a restaurant or figure out how to do
something? Young people are turning to TikTok to

search for answers, Google has noticed.

Changing Face of Social Media &
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TikTok is the search engine of choice for Gen Z.

Google’s reign as the king of search may be in jeopardy.
Research has shown that Gen Z is increasingly using social as
their primary search tool.

“Young people are turning to TikTok to search for answers,”
reported the New York Times in September 2022, citing a
Google study that revealed that 40% of users aged 18 to 24
turn to TikTok or Instagram when they need information.
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MEET OUR TRAVELERS

THE SMART THE RELAXED THE DEAL THE NERVOUS
PLANNER NOMAD SEEKER STRESSER

gﬁﬁa ‘I 2
‘:. . f.".\

|
Know your audience

|| "
Qi 118,
22% 13%

31%

THE ADVENTUROUS THE LUXURY THE BUSINESS Create guest personas.
THRILL-SEEKER BUDGET-BUSTER ROAD WARRIOR

’} *' » Who are you trying to reach with your content?
5 %ﬁ » What kind of content do they engage with?
\ » What are your target audience's interests?
5% 1% 1% » What kind of content do they like to consume?
Audiences are not static. They are always evolving.
O Female, Female, Female,
College-age, 20's-30%, 40's-50's,
, ‘ athlete active active
Target With: Target With: Target With:
Instagram Stories Instagram feed posts Instagram feed posts
re: college sports games w/ giveaways w/ influencers
Best Time to Post: Best Time to Post: Best Time to Post:

4-7 PM PT 2-12 PM PT /-12 PM PT




Create visually
appealing content

» Establish a color palette for your brand

» Choose eye-catching thumbnails for videos
» Understand image copyright

» Add your logo (where appropriate) i - ‘
» Size images to spec

? Include alt-text description

» Be mindful of representation

@
%

Changing Face of Social Media
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Write engag
with relevant keywords

Ng captions

» Be informative and engaging. They should also be relevant
to the image or video that you are posting.

Ski nOi 1 » The first sentence is the most important! This is what the
3 are reader will see first and your goal is to capture their
Pleces Of attention so they click “read more”,

ﬁberglass. 2

- » Add a Call to Action. Think about capturing the attention of
your readers and directing your Instagram audience to your
latest blog post, your Instagram stories, Instagram guides, or
anything you would love them to read.

» Use relevant keywords. This will help people to find your
content when they are searching for information on social
media.




Use relevant hashtags

» Search
Hashtags are a great way to get your content seen
by more people. When you use relevant hashtags,
your content will show up in the search results for
those hashtags.

» On Insta
Use hashtags beneath your caption. If you add
hashtags within your caption, it reduces readability
and you have a greater chance of losing the
attention of your audience.

“ ’Changing Face of Social Media
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Be consistent

» Post new content on a regular basis. You must be
consistent to help you successfully grow audience
engagement and reach.

» Be consistent, you show your audience that you are always
present and in touch with your brand, this gives your
audience the feeling — that you will not let them down.

» Think of your social media as a live PR update, that helps
keep your audience pretty much ‘in touch’ with your brand.



Be authentic

» Be yourself and let your personality shine through in
your content. People can spot inauthentic content
from a mile away.

» Share behind-the-scenes photos and video to give
your audience a glimpse into your business. This is a
great way to build relationships with your audience
and show them the human side of your brand.

Changing Face of Social Media
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Be creative

» There are a lot of people creating content on social media,
so it is important to be creative and stand out from the
crowd.

» Try new things and experiment with different types of
content to see what works best with your audience.

» Create engaging videos that are relevant to your target
audience. Videos can be educational, entertaining, or
inspiring.



Tell stories

» People love stories. When you tell stories in your
content, you can connect with your audience on a
deeper level.

» When creating content, keep the platform in mind
and tailor your content accordingly.

6
%

Changing Face of Social Media
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Be helpful

FIVE S
| ] £ | » Share content that is helpful and informative to your
Ski TllpS | P y

I audience.

Far Beginners

» Share content that has been created by your
customers. This could include photos, videos, or
reviews. Sharing customer-generated content is a
great way to show your followers that you value their
feedback and that you are listening to them.




Be engaging

» Create informative and engaging content: Your
content should be informative and engaging to your
target audience.

» Social media is a two-way street. Respond to
comments and questions, and participate in
conversations.

» Ask questions, run contests, and host live events.
This is a great way to engage with your audience
and build relationships with them.

%
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Al CONTENT

Introducing Magic Write

Go from idea to your first draft in seconds with Magic Write, our content generation tool
powered by OpenAl. Use it to write anything from social media captions and profile bios to
brainstorming and seeking inspiration for poems or letters with one simple prompt. Magic Write

Changing Face of Social Medi

A whole hew way to do docs

B

Never start from scratch
Staring at a blank page can be daunting. Simply tell Mag ¢ Write what's cn your
mind, and it'll crea.z Lhe starting paint for you. Type what you're louk ng leor and

move lftom anidea Lo editing in secords

Built visually from the ground up

Carva Dacs hes bzen cullt with visuals as the forefront. It empowers you to create
Dzasign Blocks te focus your audie~ce's attention. Usc design blocks to make your
gesign pop, than finish it off with the perfec:t Al-generated text.

Magic Write

£/, Magic Write

To confirm press Return +
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There are a number of software tools that can help you create engaging social media content. Here are a few of the most popular:

» Canva
A user-friendly graphic design platform that offers a wide range of templates and tools for creating social media graphics.
» Adobe Creative Cloud
A suite of professional design software that includes Photoshop, lllustrator, and InDesign. These tools can be used to create high-quality social media graphics, videos, and
other content.
» Hootsuite
A social media management platform that allows you to schedule and publish posts to multiple social media platforms from a single dashboard. It also offers analytics tools to
help you track the performance of your social media campaigns.
» Sprout Social
A social media management platform that offers a variety of features, including scheduling and publishing posts, tracking performance, and engaging with followers.
» InVideo
A video creation platform that offers a variety of features, including video editing, animation, and templates.
» Biteable

A video creation platform that is specifically designed for creating short, engaging videos for social media.



HOW TO EXCEL AT

REVIEWS
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.
GO Ogle Be Where Your Audience Is

-~ MAPQVEST - YELLOWPAGES.COM” YaHOO! LocaL \\ » |dentify the major platforms where your ideal customers or
\ prospects are active. This will help you manage your time

superpages.com’ DEJ\ O\ yellowbook  MARCHEX. . .
MEDIA and create an effective campaign.
urbanspoon

| OC:tysearch - Lacal com - Eﬁﬂ ‘

\ » Consider using pre-existing analytics. You can even conduct
\ -

\ ( . o ) : : :
\ Mercmm@ limeifit some proactive research, a survey, and/or monitor online

conversations to collect data.

/

sicenterd  /

 wmgem - Patch & LJ
,edﬁem @here

gv elc

» Use social listening to stay up-to-date on emerging trends.
Social listening allows you to uncover conversations about
your brand, keep a pulse on industry trends and learn more
about your audience in general.

\‘-



Respond 1o All Reviews

» Both positive and negative. This shows customers
that you care about their feedback and that you're
committed to providing a good experience.

» Personalize your responses to reviews. Take the
time to address each customer by name and to
acknowledge their specific feedback.

» Be honest and transparent in your responses. If a
customer has a negative review, don't try to make
excuses or blame them. Instead, apologize for their
experience and explain what you're doing to
address the issue.

%
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Support Tools

8 Birdeye

reviewtrackers
‘ﬁ_’

veXt %

* Trustpilot
|k || %)

» By using a software solution to monitor and respond to
reviews, businesses can improve their customer satisfaction
and their online reputation.

» Review monitoring: These solutions can monitor reviews
from a variety of sources, including Google, Facebook,
Yelp, and industry-specific review sites.

» Review response management: These solutions make it
easy for businesses to respond to reviews from a
centralized location.

» Review analytics: These solutions provide businesses
with insights into their customer feedback, such as the
most common topics mentioned in reviews and the
sentiment of reviews.
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» Review monitoring to enhance offerings and improve quality.

® Product a Service QLocation $Value 2 Customer
———— ] — ]  — ] LI
54% positive mentions 49% positive mentions 47% positive mentions 20% positive mentions 55% paositive mentions
KEYWORDS
snow slope staff fun kid food ski tubing rental lift
®i17 o ®14 C65 oG o1 e 00 g X ¢6 o8 o7 o7 e12 C2 et oo 3 o4
crowded instructor skier friendly hour trail bathroom closed helpfu
e D10 ®/ 04 aE 03 ®10 30 g ¥ e/ 1 8 O 6 ¥ (& G 00

skiing beginner refund ticket wait line rude service snowboarding
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blue run boot crashing into drive family lift ticket manager profit
. () ;': ‘. Q O 4l . O L -‘; : (. :; L I o0 . C L -1 ._1. M ?.' ® 2 [ ')
scam ski resort snowboard tuber affordable beautiful car
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» |dentify key trends

KEYWORLDS
fun friendly helpful family skireso affordabl beautiful kind learn
a6 00 a1 O Q e’ OGQ &4 0 Q a4 oD I G 3 < Q e = < Q e = < Q
new open patient quickly skil easy easy to get encouraging
e Do [ 00 ®3 20 ®3 Q0 e 20 ®2 (B e 2 0 a2 Co

excited experience expert family friendly firsttime investor large learning

H e?2 20 2 00 e Ca a2 20 [ Iy 50 e o0 e < Q
maintain memory mrs elizabeth bay mrs elizabeth bays purchase recover
e o0 .2 CQC 9z c o0 ®: o0 e2 Cao ez CQ
strateg sunny 3 60 advanced amenity appreciate assistance
e 2 CQ ®2 co @’ 20 el QQ | 20 el o Q o < Q L cQ
atmosphere attendant attentive avid awesome bar bay beginner trail

L I o0 1 QG ®1 00 81 00 ®1 Q0 e o0 ®1 < a e cCa
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» |dentify trends

LESSONS

5.0 Google

We've taken both the learn 0 sk
lesson and the learn to snowboard
lesson on twe separate occasions. All
of the instructers are super patient

and friendly! We always hzve a blast
here and will definitely be back!

January 22, 2023 | Qpen revisw

5.0 Google

The first time here and my first time
skiing,it's great for beginners. My
husband and | took lesscns, and the
instructor was very nice and patient.
The entire staff ware very friendly
and helpful. We will definitely be
back.

BOOTS

5.0 Go-:_-:vgle

..0On a 40° sunny Saturday the lines
were never too long and moved
quickly due to the helpful staff.
Rentals were easy with the new self-
service boot selection,; rentals are
what you would expect - nothing
fancy but gets the job done....

January 19, 2023 | Open review

STAFF

5.0 Google

This place is a hidden gem. Staff and
patrons are super nice and friendly.
More options for runs compared to

mountains. | have been coming
here for years and it just keeps
getting better. Went to slope a
few weeks ago and the...

February 12, 2023 | Qpen review

SPAM
5.0 (£

Some time ago a good friend of mine
referred me to Mrs Elizabeth Bays
who ceame for my rescue with her
master class intelligence and
strategies and helgced me place a
profitable trade nd also recovered all
my lost funds from those...

February 22, 2023 | Open review

5.0 (£ ]

...cf $9,000 from anr investment of
$1000 from this broker. I'm so excited
and unrcservedly exgoress my
aralilude lo Mrs Elizabelh Bays who
guided me through the investment
course that yielded me $9,000 profit
in just a week. For...
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» Sentiment Analysis

KEYWORDS

refund rude boot crashlng |nto Ilft tlcket ‘scam tuber car expensive
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facility india narrow oversell unprofessional blndlng board boot rental
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REVIEW DETAIL

Changing Face of Social Medi

SERVICE

1.0 yelp=s

Such a disappointment. THIS PLACE
€ A SCAM. We spent $230 for 2 days
plus spending maney an our hote!
and 5 hours in the car Tor the saddest
ski "resort" ever. My friend and | are
2o0od skiers ang usuelly do blue runs
but it was impossible 1o sk

—enraary 18, 2023 Ooen review

1.0 Gmage

Such a disappointment. THIS PLACE
IS A SCAM. We spenl $230 far 2 days
plus spending money on our hote!
and S hours in the car for the saddest
ski "resort" ever. My friend and | are
good skiers and usually do blue runs
but it was impossible 10 ski..

1.0 Google

Very unhappy with the customer
service | nave received here this trip.
Some of the cnair 'ift chairs nad
arease on them which in return runed
my brand new snowboarding panls.
(Also happened 10 my friends jacket 2
years ago and no help then...

CROWDS

2.0 & Tripadvisor

..iIn my vehicla is a muddy mess - just
from the parking lot. I'll be cleaning
mud for gear and vehicles for hours.
Conclusion: Facility is POORLY
maintained and oversold Location is
convenient te . If you go, doen't go
on a weekend....

January 29, 2023 | Cpen review

1.0 yelp s

They wey oversell and it's so
crowded!!" A costly, miserable trip! |
will not be back!

January 28, 2023 | Cpen review

1.0 (£ ]

It's overcrowded and they don't have
enough help or seating. The lifts taks
forever because they cversell their |'ft
tickets and there aren't any free seats
or lables in their lodge because of the
same reason. Congidering how much
Wwe...

RENTALS

1.0 yelp:

..courtesy of verbally turning us
down, just shook their heads. Very
rude and unprofessional. Also, we
auite iterally had an emplayee 0 the
poot rental area say to us that this
rescrt is 8 scam. Safe to say we will
net oe going back....

eoruaary 18, 2023 | Dpen review

1.0 Google

..even do us the courtesy of verbally
turning us down, just shook their
neads. Vary rudes ano unprofessional.
Also, we had an employee in the bool
rental area say 1o us that this resort is
a scam. Safe to say we will not ba
cong back....

1.0 Google

...that level. The slopes were very
narrow and VERY ICEY. NO powder

whatsoever. Additionally, we witness

many people getting injured and
getting picked up by medics in the
slrelcher. Gelling ski renlals and

boots were a nightmare. This whole...
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NXT STEPS  ceves

? ldentify key review sites to focus on.
» Claim your business on your preferred review sites.

” Create a review management strategy. Here are some questions to consider when creating your strategy:
” How often will you review each website?
” What members of your team will review each website?

> What reviews will you respond to?
” Which reviews will you not respond to?
” Will you check for new reviews and respond every day, twice per week, or once per week?

” Learn to identify fake reviews and request removal.

” Leverage a review management software tool.

Yext, ReviewTrackers, Podium, Reputation, Birdseye



"It is not the strongest of the
species that survives; nor
the most intelligent that
survives. It is the one that is

most adaptable to change."

CHARLES DARWIN
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FOR A COPY VISIT NXT SKI Still interested in the other 3

topics?

‘ ‘J;-;\“‘ ” No worries! Just join the webinar’s on the
A first Friday’s of Oct, Nov, and Dec at 11am.

1- The Changi~g Fa

SOC|G| MedK] Visit nxt.ski for details or to sign up.
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